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August a5, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket NHo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faosimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
e=tablished business relationship exception from the unsolicited fax advertiszements
rulesz szeverely interferes with my day-to-day buziness as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTCRT associations routinely send via facsimile, including information on
conventlons or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 membersz and con
the cperations of over 3.5 million professionals in the real estate Industry. I echo
MAR = positieon and emphasize that 1t will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alsec be difficult for my local
board, state association., and national association to =zeek and obtain written conszent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant infermatien about upcoming conferences,
promoticons and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the =ales pipeline. Communicating via
faczimilegs is instrumental te ensuring a timely and succes=ful transaction. An
effective date of August 25, 2003. can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time te adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form c¢an be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Joyce Ditore

3214 W McGraw #100
Seattle, WA 98199-3239



Received 08/06/2003 04.24AM 1n 00:55 on line [391 for OSECFILINGS ® Pg 1/1

fug B6 2683 B4:29:18 Via Fax —» FOC/DSEC 2024186187 1 TO Dear Ms. Marle Page B81 OF BH1

Augqust a5, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decisicon to remove the
established businessz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day busineass as a real estate professional.
Furthermore. the rules hinder the types of commnication that my national, state and
local REALTOR?® associations routinely send via faocgimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 member= and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely diffioult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alsec be difficult for my local
board, state association, and naticnal association te seek and cbtain written consent
from their respective membership in less than thirty day=, in order to prevent an
interruption 1in their ability to fax important information about upcoming econferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable teo think that an association can
gseek and cbtain consent from almost 1 million membere by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and suceez=ful tran=saction. An
effective date of August 25, 2003, can peotentially delay the majority of these
transactions. To secure the appropriate written consent will signifiocantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new conszent from consumers and vendors.

It i=s in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® assoclations. The stay is alsoc essential in crder to institute the required
compliance procedures for fax communicaticone with my olients and other busineeses to
ensure mwinimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Terry XKallin
110 Duck Iond Drive
West St. Paul, MN 55115-4440
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASS50CIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Rdvertiszement
Rules in tLhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate profez=zional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely send via faceimile, including infermation on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rule: has outlined
the detrimental impact that these rules will have on its over $%00,000 members and on
the operations of cover 3.5 million professionals in the real estate industry. I echo
HAR = pesiticon and emphasize that it will be extremely difficult te obtain the
regquired written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
beard, state association, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their abkility to fax important information abocut upcoming conferences,
promotions and other cvents. As a REALTOR® member, I rely on this timely and
effective means of coemmunication. It is unreasonable to think that an associatioen can
geek and cbtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes i1n the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 253, 2003, can potentially delay the majority of these
transacticns. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buzinezses will have to
amend current practices to gain thi=s new consent from consumers and vendors.

It is in this regard that I urge the FCC te stay the effective date of the
upanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective methoed for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essentlal In order to institute the required
compliance procedures for fax communications with my clients and other busineszses to
ensure minimal disruptions in real estate transzactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Den Dickerson

6475 Nanette Way
Colorado Springs, CC 60918-3125
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August a5, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR g Request for Emergency 5tay of Facsimile Advertisement
Rules in the above referenced docket. The FCC g unexpected decision to remove the
eztablished business relationship exception from the unzclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicaticen that my national, state and
local REALTOR® associations routinely smend via facsimile, including information on
conventions or centinuing education classes., which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionalz in the real estate industry. T echo
RAR = position and emphasize that it will be extremely diffioult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. Tt will al=e be difficult for my local
beoard, state assceoiation, and naticnal asscciation to zeek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important informatien about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely cn this timely and
effective means of communicaticn. It is unreasonable te think that an association can
geek and obtain consent from almoest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the =zaleg pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeszzful transaction. An
effective date of August 25. 2003. can potentially delay the majority of these
transacticns. To secure the appropriate written congent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markete. It will take time to adapt to thi= new requirement: businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urqe the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cyecle. Thiz is the most
effective method for providing express written conszent to NAR and my state and local
REALTCOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax ecommunications with my clients and other busineeses to
ensure winimal disrupticons in real estate transacticons.

Thank ycu for your attention and consideration in this matter.
Sincerely.
BILL RICKS

1105 5 BRILGE
BRADY. TX 76825-6227
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE = G Docket No. uUz-2738

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship excepticn from the unsolicited fax advertizements
rules severely interferes with my day-to—day business as a real estate profesaional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
lozal REALTOR® associations routinely zend via facsimile, ineluding information on
conventionz or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Ruleg has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real esztate industry. I echo
NAR s pesition and emphasize that i1t will be extremely difficult to obtain the
required written consent to send faxes to my customer=, wvendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal assceciation to seek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an associaticn can
seek and obtain consent from almeost 1 million members by Augqust 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles i= instrumental to ensuring a timely and successful transacticen. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to meove promptly in highly competitive housing
markets. It will take time to adapt te this new requirement:; busineszes will have to
amend curresnt practices to gain this new consent from consumers and wvendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz is the most
effective method fer providing express written con=ent to NAR and my state and lecal
REALTOR® associations. The stay iz alsc ezzential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure wintmal disruptions in real estate transactions.

Thank you for your attenticn and consideration in this matter.

Sincerely,

Lee Benton
238 Cavalicr Rd.
Athen=, GA 30606-1810
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August 05, 2003
DPear M=z=. Marlene 5. Dortch:
RE: & Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing te eonvey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my natiomal, state and
local REALTOR? asscciations routinely send via facsimile, inoluding information on
conventions or continuing education classes=, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaricns of over 3.5 million professionals in the real estate industry. I echo
HAR = positicn and emphasize that i1t will be extremely difficult te obtain the
required written consent to send faxes to my custcomers, vendors and real estate
colleagues 1n the timeframe set by the FCC. Tt will also be difficult for my leecal
board., state asscciation, and naticonal asscclation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important informaticn about upceming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an as=ociation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2z million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentlally delay the majority of theze
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buzinezzes will have to
amend currcnt practices te gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
gonsent form can be incorporated inte the annual dues billing eyele. This iz the most
effective method for providing express written conszent tc NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance proceduresz for fax communications with my clients and other buszinesses to
ensure minimal disruptions in real estate transactiens.

Thank you for your attentien and consideration in this matter.
Sincerely,
Carol Sawchuk

4556 Saddleworth Circle
Orlande, FL 32826-4124
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Auqust 05, 2003
Dear Ms. Marlene 5. Dorteh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASS0CIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Faceimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associaticns routinely send via faecsimile, inoluding informatien on
conventions or continuing education classes, which is a benefit that I expect a= a
duye= paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rules has cutlined
the detrimental impact that these rules will have on its over 9%00.000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & pesition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assceciation. and naticnal association to s=eek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
seek and obtain consent from alme=t 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25. 2003. can petentlally delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyer- and home sellers ability teo move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie 1n this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to KRAR and my state and local
REALTOR® asscciatlons. The stay is also essential in corder te institute the required
compliance procedures for fax communications with my cliente and other busine=ses to
ensure winimal disrupticon= in real estate transactions.

Thank you for your attention and consideratien in this matter.

Sincerely,

elizabeth m. eclark
8611 No. Lake Blwd
Kings Beach, CA
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August 05, 2003
Dear Ms. Marlene 5. Dortch:

RE: CG Docket No. 02-278

As member of the NATIONAL ASSCOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR s Request for Emergenoy Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
establizshed business relationship exception from the unsclicited fax advertiszements
rules severely interferes with my day-to-day busminess as a real estate professional.
Furthermore, the rules hinder the types of commnication that my naticnal, state and
local REALTOR® asscciations routinely =end wvia faoeimile, inocluding informatien on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Faczimile Advertisement Rules= has cutlined
the detrimental impact that these rules will have on it= ocver 900,000 members and on
the operations of cover 3.5 million prefessionals in the real estate industry. I echeo
HAR s positieon and emphasize that it will be extremely difficult to cbtain the
required written consent teo send faxes to my customers, vendors and real esztate
coclleaques in the timeframe zet by the FCC. It will also be difficult for my local
board, state assecciation, and naticnal association to seek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their abilaty to fax impertant information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely con this timely and
effective means of communication. It is unreasonable to think that an as=oclation ean
geek and cobtain consent from almost 1 million membere by Auqust 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeaaful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majerity of these
transacticns. To secure the appropriate written ceonszent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new conzent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dueg billing cycle. This is the most
effective method for providing express written consent to NAR and my =tate and local
REALTOR® issociations. The stay is alsc eszential in order te institute the required
compliance procedures for fax communications with my clientz and other busineszses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and censideration in thia matter.
Sincerely.
Barbara P. Evans

P O Box 1348
Stowe,. VI 05672-1348
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSQOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Facosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relaticnship exception from the unsclicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermere, the rules hinder the types of communicatien that my natloenal, state and
local REALTOR?® assocliations routinely send via facsimile, ineluding information on
conventions or centinuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written conzent to send faxes to my customers, vendors and real estate
eolleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state asscciation, and national asscciation to =eek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the zalez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succe==2ful transzaction. An
effective date of Bugust 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. 1t will take time to adapt to this new requirement; businesszeg will have to
amend currcnt practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC te stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to MAR and my state and local
REALTOR® asmsociations. The stay is also essential 1n order to institute the required
compliance procedures for fax communicatione with my clients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
TERRENCE l.. TUREK

P.O.BOX 99
MINONG, WI 54859-0099
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket Ho. 02-278B

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facosimile Advertisement
Rules in rhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® associations reutinely send via facsimile, including information on
conventions or continuing education classes, which i= a benefit that I expect as a
dues paying member.

HAR in its Reguest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have con its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = positien and emphasize that i1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques 1n the timeframe set by the FCC. It will also be difficult for my loeal
board, state asscciation, and naticnal association to seek and cobtain written consent
from their respective membership in less than thirty days., in order tc prevent an
interruption in their ability te fax important information about upcoming conferences,
promoticns. and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It is unreasonable teo think that an assoclation can
seek and obtain consent from almo=t 1 million members by Aungust 25, 2003 .

Today., there are over 2 million U.S5. homes 1n the zalex pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=. It will take time to adapt to this new requirement; businesszes will have to
amend current practices to gain thiz new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year 2o that the required written
consent form can be 1ncorporated into the annual dues billing cyecle. Thiz i=s the most
effective method for providing expreses written consent to NAR and my state and local
REALTORT zssociations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.

Sincerely,

Bill Smeds
7711 N. First St.
Fresno, CA 93720-0962



Aug Bb ZHAI A3:15:21 Via Fax -> FCC/0SEC 2024188187 1 TO Dear Ms. Marle Page BA1 Of BA1

August 05, 2003
Dear M=. Marlene 5. Dortch:
RE: G Docket No. 02-278

As member of the NATIORAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicatlon that my naticnal, state and
lecal REALTOR?® assocolations routinely =end via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NHAR in its Request for Emergency Stay of Facsimile Advertisement Rule® has cutlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
MAR s pos:tion and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes tc my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will al=zec be difficult for my local
board, state association, and national association to seek and cbtain written consent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreascnable to think that am association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the =ales pipeline. <C{ommunicating via
facsimiles is instrumental to ensuring a timely and successful transaction. 2an
effective date of August 25, 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will signifiecantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thisz is the mest
effective method for previding express written consent to HAR and my state and loeal
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses teo
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Gary Salsgaver

329 N 1lst 5t
Yakima, WA 98901-2303
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August a5, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for NAR s Reque=t for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day busine=as as a real estate profeasional.
Furthermore., the rules hinder the types of communication that my natlonal. state and
local REALTOR® associatiens routinely send via faorimile, including infoermation on
conventions or continuing education classes, which is a benefit that I expect as a
due=s paying member.

RAR 1n its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professional= in the real estate industry. I echo
WAR = position and emphasize that 1t will be extremely difficult te obtain the
regquired written consent te send faxes to my customers, venders and real estate
colleaques in the timeframe set by the FCC. It will alse be difficult for my local
board. state association. and national association to seek and obtain written consent
from thel: respective membership in less than thirty days, in order to prevent an
interruption in thear ability to fax important informaticn about upcoming eonferences,
promotions and other events. As a REALTOR® member, T rely on this timely and
effective means of communication. It is unreasonable to think that an assoclatlon can
seek and obtain consent from almozt 1 million members by August 25, 2003 .

Today. there are cver 2 million U.S. homes 1in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful tranmaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transacticons. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; busineszes will have to
amend current practices to gain this new conszent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be 1ncorporated inte the annual dues billing cycle. Thig is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communieations with my ¢lients and other buszinesses to
ensure minimal disruptions in real estate transactions.

Thank yocv for your attention and consideration in this matter.

Sincerely.

Martha Bullman
245 Alcazar Avenue
Coral Gables. FL 33134
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: ©G Docket No. UZ-278

Az member of the NATIOHAL ASSOCIATION CF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day bu=ine=zs as a real estate profeazional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTOR® associations routinely send wvia facszimile, including infermation on
conventicns or continuing educaticon classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board. state assocciation., and national asscciation to seek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an associatieon can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transactien. An
effective date of Auqust 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time te adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for ycur attention and consideration in this matter.

Sincerely,

Andre' Kelly
3222 Bienville Strect
New Orleans, LA 70119-5406
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Auqust 05. 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-27B

Az menmber of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing te convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules 1n the above referenced docket. The FCC s unexpected deciszion to remove the
eztablished business relationship exception from the ungolicited fax advertiszements
rules sevcrely interferes with my day-te-day business as a real estate professional.
Furthermore. the rules hinder the types cof communication that my national. state and
local REALTCR® associations routinely send via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rulesz has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million prefessionals in the real estate lndustry. I echo
HAR = pesition and emphasize that it will be extremely difficult to obtain the
required written consent to =mend faxes to my customers, wvendors and real estate
colleagues 1in the timeframe set by the FCC. It will alse be difficult for my loecal
board, state asscciation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interrupticon in their ability to fax important information about upceoming conferences,
promotions and other events. A= a REALTOR® member, I rely con this timely and
effective means of communication. It is unreasonable to think that an assocciation can
geek and obtain consent from almest 1 millicn members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the zales pipeline. Cemmunicating via
facgimiles 1= instrumental to ensuring a timely and successful transaction. an
effective date of Augu=t 25, 2003, can potentially delay the majerity of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
market=s. It will take time to adapt to thiz new requirement; businezsez will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NMAR and my state and local
REALTOR® associaticns. The stay is also egsential in order to institute the required
compliance procedures for fax communications with my eliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Suzie Dortch

203 Creighton Road
Smyrna. TN 37167-5248
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Augqust 05, 2003
Dear M=. Marlene S. Dorteh:
RE: (G Docket No. 02-278

Az member of the NATICGNAL AS5CGCIATICN OF REALTORS® (MAR), I am writing to convey my
wholehearted support for MAR e Request for Emergenoy Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eéstablished business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professaional.
Furthermore, the rules hinder the types of communlecation that my national, state and
local REALTOR? associations routinely send via faozimile, inaluding information on
conventions or ceontinuing education classe=, which is a benefit that I expect as a
dues paying member.

HAR 1n its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimcntal impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicon professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to cobtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and naticnal asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
eeek and obtain consent from almost 1 million members= by August 25, 2003 .

Today, there are over 2 millicn U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succe=s3ful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written coneent will =ignificantly impact
homebuyers and home sellers ability te move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; businesses will have to
amend currcnt practices to gain this new conszent from consumers and vendors.

It is in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written conzent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to Institoute the required
compliance procedures for fax communications with my aolient= and other businesses to
enzure minimal disrupticns in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely.
Michael Xoyama

3465 Walalae Ave. 4th Flr
Honolulu, HI 96616-2660
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Augqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As wember of the NATIONAL ASSOCTATION OF REALTORS® (NAR). T am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my natiocnal, state and
local REALTOR® amsociations routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicon professionals in the real estate industry. I eche
HAR s position and emphasize that it will be extremely difficult to obtain the
required written conszent to send faxes to my customers, vendorz and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
beard, state association, and national association to zeek and obtain written conzent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventz. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003

Today, there are cver Z million U.5. homes in the salex pipeline. Ceommunicating via
facsimilcs 1= instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written censent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will hawve to
amend current practices to gain this= new censzent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent {orm can be incorporated into the annual dueg billing cycle. Thisz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essentilal in order to institute the required
compliance procedures for fax communications with my cliente and other busineszgesz to
ensure minimal disruptions in real e=tate transactions.

Thank ycu for your attenticn and consideration in this matter.

Sincerely,

Elgie Davison
304 Champions Drive
Rockport. TX 78382-6906
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Augqust 05, 2003
Dear M=. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIORAL ASSOCTIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Reguest for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules sevcrely interferes with my day-te-day business as a real eatate profea=ional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® associations routinely send via faesimile, including information eon
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

HAR in irs Reguest for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicmals in the real estate industry. I echo
HAR = position and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers. vendeors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my loeal
board, state association, and national association to seek and obtain written consent
from theic respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable teo think that an association can
gcek and obtain consent from alwmest 1 million members by August 25, 2003 .

Today, thzre are over Z millien U.S. homes in the zalex pipeline. Communicating via
facsimiles 1s instrumental to ensuring a timely and suceessful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appreopriate written conzent will =ignificantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent te NAR and my state and loeal
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses te
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Rogéer Patterson

734 Wickham Fen Way
Boizse., ID £3709-0168
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August 05, 2003
Dear Ms. Marlens S. Dortch:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCTIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of commmication that my national. state and
local REALTOR® azsociations routinely send via facsimile, ineluding informaticn on
conventions or continuing education classez, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its ocver 900,000 members and on
the operations of over 3.5 millicn professicnals in the real estate industry. I echo
HAR = postition and emphasize that it will be extremely diffiocult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleaques 1n the timeframe =et by the FcC. It will also be difficult for my local
board, state association, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTORT® member. I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of the=ze
transactions. To secure the apprepriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; businessez will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing cyecle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associaticons. The stay is also essential in order to lnstlitute the required
compliance procedures for fax communicatione with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sincerely,
Ellen Fennessey

HC 79, Box 2530
Pittsburg, MO 65724-9741
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Auqust Q5, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIORAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR s Requeat for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the rules hinder the types of communication that my natienal. state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rule= has outlined
the detrimental impact that these rules will have cn its cver 900,000 members and con
the operations of over 3.5 million professzicnals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult teo cbtain the
required written conzent to send faxes to my customers, vendors and real estate
colleagues 1in the timeframe =et by the FCC. It will also be difficult for my local
board, state association, and national asscciation to seek and obtain written consent
from their respective membership in les=s than thirty days. in order toc prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable tc think that an assoclation can
geek and obtain consent frem almest 1 million members by Augus=t 25, 2003 .

Today. there are over 2 million U.S. homes in the =ales pipeline. Communicating wia
facsimiles is instrumental to ensuring a timely and successful transaction. Aan
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move preomptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement: buszinesses will have to
amend current practices to gain this new conzent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyecle. This iz the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communiocations with my cliente and other businesses to
ensure minimal disruptions in real estate transactiens.

Thank you for your attention and cconsideration in this matter.
Sincerely.
Steve Divincenzo

6820 W Archer
Chicago, IL 60636-2312
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August 08, 2003
Dear Ms. Marlene 5. Dortch:
RE : CG Docket No. 02-278

As member of the HATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for RAR s Request for Emergenoy Stay of Faoeimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remcve the
egtablished business relationship exception from the unzoclicited fax advertisements
rules severely interferes with wmy day-to-day business as a real estate professional.
Furthermore, the rule=s hinder the types of communication that my national., state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental iwmpact that these rules will have on its over 900,000 member= and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult te obtain the
required written consent to send faxe= to my customers, vendors and real estate
colleagues i1n the timeframe set by the FCC. It will alsec be difficult for my local
board, state association. and national association to seek and obtain written consent
from their respective membership in lezs than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasomable to think that an association can
geek and cbtain consent frem almest 1 millien members by August 25, 2003 .

Today. there are over 2 millicon U.S5. homes in the zales= pipeline. Communicating via
facsimiles is instrumental teo ensuring a timely and successful transaction. An
effective date of August 25, 2003, can petentially delay the majority of these
trancactions. To secure the appropriate written con=ent will =ignifiocantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesszes will have to
amend currcnt practices to gain this new conszent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dueg billing cycle. This iz the mo=t
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc essential In order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disrupticns in real estate transactions.

Thank you for yocur attention and consideratien in thia matter.

Sincerely.

Roxanne Schilling
P. O. Box 253
Coppercpolls, CA 95228-0253
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August 05, 2003
Dear M=. Marlene 5. Dortch:
RE: C& Docket No. 02-278

Az member of the RATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR s Request for Emergency Stay of Faesimile Advertisement
Rules i1n the above referenced docket. The FCC s unexpecoted decision to remove the
egtablished business relationszhip exception from the unzelicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore, the rules hinder the types of communication that my naticnal., state and
local REALTOR® associations routinely send via faceimile, including informatien on
conventions or continuing education classes, which iz a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 500,000 members and on
the operations of over 3.5 millieon professlonals 1n the real estate lndustry. I echo
HAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alzo be difficult for my local
board, state association, and naticnal association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruptien in their ability to fax important informationm abeout upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over Z million U.S. homes in the saleg pipeline. Compunicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markats. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorpeorated into the annual dues billing cycle. Thig is the mo=t
effective method for preoviding express written consent to MAR and my state and local
REALTOR® associations. The stay is alsoc es=ential in order te institute the required
compliance procedures for fax communications with my olients and other buszinesses to
ensure minimal disruptions in real estate transactions.

Thank yvou for yocur attention and consideration in this matter.
I am a Commercial Realtor in Washington and will be affected in a very
negative manner. so please help by working with N.A.R. to resolve this. Thank you.

Sincerely,
Wallace Hornberger

108 East MiilPlain
Vancouver, WA 98660-3282
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Augqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: TG Docket Mo. 02-278

As member of the MATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Faosimile Advertiszement
Rules in the above reterenced docket. The FCC = unexpected decision to remove the
established busziness relationship exception from the unzolicited fax advertisementes
rules severely interferes with my day-to-day business a= a real estate professaional.
Furthermore, the rules hinder the types of communlcation that my national, state and
local REALTOR® assceciations routinely send via facgimile, including information on
conventions or continuing education classes, which is a bepnefit that I expect as a
dues paying member.

NAR in its Reguest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
HAR s position and emphasize that 1t will be extremely difficult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will als=o be difficult for my local
beoard, state asscciation, and national azscciation to seek and obtain written consent
from their respective memberzhip in lezs than thirty days. in order to prevent an
interruption in their ability to fax important information about upecoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreasonable to think that an association can
zeek and obtain consent from almest 1 million members by August 25, 2003

Today., there are over 2 million U.5. homes 1n the salesz pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transactien. An
effective date of August 25. 2003. can potentially delay the majority of these
tranzactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt te thiz new requirement; businesses will have to
amend currcnt practices te gain this new censent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective methoed for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my oliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in thia oritical matter.
Sincerely.
Patsy Carmichael

830 6th &t South
Eirkland, WA 958033-6714
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE = CG DLocket No. 02-27%8

As member of the RATIONAL ASSOCIATION OF RERLTORS® (HAR), I am writing to convey my
wholehearted suppert for NAR s Request for Emergenay Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship excepticon from the unsolicited fax advertizements
rules severely interferes with my day-to-day business a= a real estate profe=sional.
Furthermore. the rules hinder the types of communicatien that my naticnal, state and
local REALTOR® associations routinely send via faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in 1t= Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations ¢f over 3.5 millicn professicnals in the real estate industry. I echo
KAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleaques 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association., and national as=ociation to =zeek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an associaticon can
seek and obtain consent from almost 1 million members by Rugust 25, 2003 .

Today. there are over 2 million U.S. homes in the salesz pipeline. Communicating via
faczimiles iz instrumental te ensuring a timely and successful transacticon. An
effective date of Auqust 25, 2003. can potentially delay the majority of these
transactlions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and loecal
REALTOR® associaticons. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attentien and censideraticon in this matter. We must
continue to move forward with progress.
not backward.

Sincerely,

Joan Oliszewski

REALTOR

115 Hillorest Dr.
Bradenton, FL 34209-2625
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Augqust a5, 2003
Dear Ms. Marlene 5. Dortch:
RE = CG Docket No. 02-278

Ag member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unsolicited fax advertisements
rules =everely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely =zend via faesimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
duez paying member.

HAR in it= Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I echo
HAR s position and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alzo be difficult for my local
board. state association. and national associatien to szeek and obtain written consent
from their respective mewbership in less than thirty days, in order to prevent an
interrupticn in their ability to fax important information about upcoming conferences,
prometions and cother events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclatien can
geek and obtain consent from almost 1 million members by Augqust 25, 2003 .

Today. there are over 2 million U.5. homeg in the salex pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written cconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take taime to adapt to this new requirement; businesses will have to
amend current, practices to gain this new consent from consumers and vendors.

It iz in thi= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be lncorporated intoc the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associationz. The stay iz also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,

Dorothy Warren

Castellano

516 5 Mirror Lake Drive
Sebastian, FL 32958-8§420
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August 03, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONHAL ASSCOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for HAR s Request for Emergenay Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTOR® associatione routinely send via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
due= paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 member= and on
the operations of over 3.5 million preofessionals 1n the real estate Industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes tc my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national assocciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of commnication. It is unreascnable to think that an asseciation can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today., there are over 2 million U.S. homes 1n the sale= pipeline. <{ommunicating via
facsimiles is instrumental to ensuring a timely and succeaaful transaction. A&An
effective date of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
censent form can be incorpeorated into the annual dues billing cycle. Thisz is the most
effective method for providing express written consent to MAR and my state and lecal
REALTCOR® associations. The stay is alsoc essential in order to instlitute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Vicki Lindtwed

3884 N. Mission Dr.
Lake Havasu City, AZ 86406-4434
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Auqust 05, 2003
Dear Ms. Marlene §. Dorteh:
RE: G Docket No. 02-278B

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules scvcrely interferes with my day-to—day business az a real estate professaional.
Furthermore. the rules hinder the type= of communication that my naticnal., state and
local REALTOR? asscciations routinely gend via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect az a

dues paying member.

RAR in its Request for Emergency Stay of Facsimile Advertiszement Ruleg has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customerz, vendor= and real estate
eolleaques 1n the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption 1in theair ability to fax important information about upceoming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreasonable to think that an assoclation can
geek and obtain consent from almost 1 millien members by August 25, 2003 .

Today., there are over 2 million U.S. homes in the =zales pipeline. Communicating wvia
facsimiles 1s instrumental to ensuring a timely and succeaaful transaction. An
effective date of August 25, 2003, can potentlally delay the majeority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability te move premptly in highly competitive housing
marketg. Tt will take time to adapt to thiz new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thais regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This= is the mest
effective method for providing express written consent te MAR and my state and local
REALTOR® associations. The stay is also essential ln order te institute the required
compliance procedures for fax communications with my elients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
cindie Stacy

11476 Alejandro
Boise, ID 83709-1176
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August 05, 2003
Dear Ms. Marlene 5. Dortech:
RE: CG Docket Mo. 02-278

Az member of the NATIONAL ASSCCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR & Request for Emergency Stay of Facsimile Advertisement
Rules in Che above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules =severely interferes with my day—to-day business as a real estate profeszional.
Furthermore. the rules hinder the types of communication that my natiocnal. state and
local REALTOR® assoclations routinely send via facsimile, including informatien en
conventions or continuing education classe=s, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profezsionals in the real estate industry. I eche
HAR = position and emphasize that 1t will be extremely diffieult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1in the timeframe set by the FCC. It will al=o be diffioult for my loeal
board, state asscciation, and national associatien to zeek and obtain written consent
from theic respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreascnable to think that an association can
geek and obtain consent frem almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homesz in the zales pipeline. Communicating via
facsimiles 1= instrumental to ensuring a timely and succesaful transaction. An
effective date of aAugust 25, 2003. can petentially delay the majority of theze
transactions. To secure the appropriate written consgent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain thi= new consent from consumers and vendors.

It is in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
concent form can be incorporated inte the annual dueg billing cycle. This iz the most
effective method for providing express written consent to MAR and my state and local
REALTCR® associations. The stay is also essentlal in order to lnstitute the required
gompliane:r procedures for fax communications with my clients and other businesszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sinocerely.

william rowland
7044 Park Vista Rd.
Englewood, OH 45322-2544
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August 05, 2003
Dear Ms. Marlene S. Dortch:

RE: CG Docket No. 02-278

Az member of the HWATIONAL ASSOCIATION OF REALTORS® (HWAR), I am writing te convey my
wholehearted support for MAR = Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC £ unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via faosimile, inecluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Faczimile Advertizement Rulez has cutlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real esstate
colleagues in the timeframe zet by the FCC. It will also be difficult for my local
board, state asscciation, and national asscciation te seek and obtain written conzent
from their respective membership in less than thirty days, in order tec prevent an
interrupticn in their ability to fax important information about upeowing conferences.
promotion= and other eventsz. As a REALTOR® membar, I rely con this timely and
effective means of communication. It iz unreasconable to think that an as=ociation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the gzalex pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written coneent will signifiecantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buzineszes will have to
amend current practices to gain this new conment from consumers and vendors.

It is in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyele. This iz the mo=t
effective method for providing express written consent tc NAR and my state and local
REALTOR® as=sociations. The stay is also eszential in order to institute the required
compliance procedures for fax communications with my clients and other buginesszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.,
Gerard Maher

9217 41=t Avenue
Gulfport, Ms 39501-1447
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August 05, 2003
Dear M=. Marlene S. Dortch:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business a= a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely =send via faesimile, including informaticn on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

RAR in its Request for Emergency 5tay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 membersz and con
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely diffioult te obtain the
required written consent te send faxes to my customers. vendors and real estate
colleagues in the timeframe set by the FCC. It will alse be difficult for my local
beard, state assocciation., and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promctiens and other events. As a REALTOR® member., I rely on this timely and
effective means of communication. It is unreasconable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the salezx pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succe=zaful transaction. An
effective date of Auqust 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new reqguirement; busineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. This is the mest
effective method for providing expreas= written consent toc MAR and my state and local
REALTOR® associations. The =tay is also e=sential 1In order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Rich Pillay

Realtor

3524 30th lane east
Bradenton, FL 34208-7247
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Augqust 05, 2003
Dear Ms. Marlene S. Dortech:
RE: CG Docket No. 02-278

Az member of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remave the
establizhed business relatlicnship exception from the unsolicited fax advertiszements
rules severely interferes with my day-to-day business az a real estate professional.
Furthermore. the rules hinder the types of communicaticon that my national, state and
local REALTOR® associations routinely send via faceimile, including informaticon on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

RAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 memberz and on
the operationes of over 3.5 million professicnals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely diffiocult to obtain the
regquired written con=ent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alsoc be difficult for my loecal
board., state association, and national assooiation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important infeormaticn about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreaszonable to think that an as=zociation ¢an
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over Z million U.5. homesg in the zalez pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Auqust 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written cecnsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take tame to adapt to this new requirement; businezses will have to
amend current practices to gain this new conzent from consumers and vendera.

It i= in this regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated inte the annual dues billing cycle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedureg for fax communications with my clientsz and other businesses to
ensure nminimal disruptions in real estate transactions.

Thank you for your attenticn and consideraticon in this matter.
Sincerely.,
Tom Tomanek

3322 South Campbell Ave. Ste. MM
Springfield. MO



